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We are Nestlé, the Good food, Good life company.
Good food, Good life means good business. “Good”

means to maintain high standards and strive at all
times to improve ourselves. Today, everything, including
society and the business environment, is changing at
an unprecedented pace, and we have an important role
and responsibility to provide safe, high-quality food and
beverages to our consumers, trade customers, pets,
and society. We will continue striving to ensure the
delivery of products and services that are delicious,
good for physical and mental health, convenient, and
environmentally friendly.
As a Good food, Good life company, Nestlé Japan will
continue pursuing innovation to realize food, beverages,
nutritional products, PetCare products and high
value-added services to unlock the power of food to
enhance the quality of life for everyone, today and for
generations to come.

Tatsuhiko Fukatani
Nestlé Japan Ltd.,
President and CEO

Our major products
Beverage
NESCAFÉ
GOLDBLEND
BARISTA

NESCAFÉ Regular
Soluble Coffee
Original technology
with micronized
coffee added

NESCAFÉ
DOLCE GUSTO

Confectionery

NESPRESSO

Malt beverage

KITKAT

Nutritional products
Nestlé Health Science

KITKAT for regional gifting

PetCare products

KITKAT Chocolatory

Starbucks® coffee products
for home use

Cooking aids

Our history Since the time of Henri Nestlé
Our trademark that depicts a parent bird lovingly
watching babies was ﬁrst designed by Henri Nestlé and
has been passed along to the present time.
This trademark, a symbol of parents' love in caring
for their children, is familiar to people all around the world
across language and cultural barriers.

Our founder Henri Nestlé

Henri Nestlé’s infant cereal
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Nestlé Japan Ltd.

Nestlé Group (Headquarters in Switzerland) (2021)

Start of operations in Japan : April 1913
Creation of the company : June 1933
Employees : 2,400
Line of business : Production and sale of
beverages, food,
confectionery, pet food, etc.

Group sales (in CHF) : 87.1 billion
Employees : 270,000
Number of countries we sell in : 186
Number of factories: 354 factories in 79 countries

Contact

Nestlé Japan Ltd.
Zip code : 651-0087
Address : 7-1-15, Goko-dori, Chuo-ku, Kobe, Hyogo, Japan.
Tel : 078-230-7000

https://www.nestle.co.jp

Facebook : https://www.facebook.com/Nestle.Japan
Twitter : @nestlejapannews
All information listed is as of April 2022.
Marketing & Communications Division, Nestlé Japan Ltd.
May 2022

For more information
visit our website

Our Purpose
Nestlé. We unlock the power of food to enhance quality of life
for everyone, today and for generations to come.
Nestlé Japan is all about solving customers' problems through our products and services to achieve our Purpose.
For individuals
and families
Enabling healthier
and happier lives

For our communities

For the planet

Helping develop thriving,
resilient communities

Stewarding resources
and the environment

Encouraging a healthy
coffee-drinking habit

Realizing prosperous society where
people and pets can live together

Improving our product packages

Coffee is known to be the most common source of
polyphenols for Japanese people. With the key
message of "Three Coffee a Day", we encourage a
healthy habit of drinking three cups of coffee a
day.

Nestlé Purina PetCare aims to realize a prosperous
society where people and pets can live together. We
are engaged in a variety of activities to solve social
problems surrounding pets and the people who love
them.

We have been striving to improve our product packages
to be sustainable. In 2019, the outer packages of
regular-bag KITKAT products were switched from
plastic to paper. Expanding this initiative to almost
all KITKAT products in 2020, we have cumulatively
reduced 790 tons of plastic (as of the end of 2021).

Providing healthy choices

Okinawa Coffee Project

Toward a sustainable
logistics environment

Nestlé Health Science provides ISOCAL and other
nutritional products to more than 10,000 medical
institutions and nursing facilities throughout Japan.
High-calorie, small-packaged oral nutritional
supplements, such as ISOCAL100 and ISOCAL
Jelly High Calorie enable easy replenishment of
nutrients, useful for maintaining the health of
elderly people.

Nestlé Japan and Okinawa SV Co., Ltd. are working in
cooperation with Nago City, Okinawa Prefecture, and the
University of the Ryukyus to launch the "Okinawa Coffee
Project", the ﬁrst attempt at large-scale coffee cultivation
in Okinawa launched in 2019. We aim to solve the
problems of the primary industry through utilizing
abandoned farmland in Okinawa Prefecture. To accelerate
our efforts, we have also partnered with Uruma City.
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Nutritional information
on the packaging
To promote understanding for our products by
providing information on healthy diets, Nestlé
presents easy-to-understand icons on product
packages showing the amounts of calories, fats,
saturated fatty acids, sugar and salt contained in a
single serving, and their ratios (%) relative to the
approximate amounts that should be consumed in
a day. Detailed nutritional information is also
provided on the backside of packages along with
"Nestlé Nutritional Compass".

The Nestlé brand portfolio in Japan
covers a wide range of food,
beverage, and PetCare products.

Nestlé is working globally with a commitment to
achieve Net Zero by 2050. To create a sustainable
logistics environment in the delivery of products to
customers, Nestlé Japan has introduced an electric
truck (Mitsubishi Fuso Truck and Bus Corporation
eCanter) jointly with Lixus Corporation and started
its operation in the Kansai area.

Revitalizing local communities

All three factories in Japan achieved zero net emissions
of waste bound for incinerators and landﬁlls

We support the revitalization of local communities
through Nestlé products and services. In April 2021,
in collaboration with Ashiya City, Hyogo Prefecture,
we established a new "ASHIYA cafe supported by
NESCAFÉ" in the Ashiya City Hall, intending to
provide a place for people in the community to
interact with each other, as well as employment
opportunities for people with disabilities.

In 2016 all three factories in Japan achieved zero net
emissions of waste bound for incinerators and landﬁlls, and
this level is maintained through to the present. At the
Shimada factory in Shizuoka Prefecture and Himeji factory
in Hyogo Prefecture, almost 100% of the coffee grounds
produced during coffee extraction are recycled and reused
as renewable energy fuel, while the steam generated by the
combustion energy is used as a heat source in the factories.

